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Operat ing since 1960s •  Est ab lished  in  Brussels •  17 m em b er  

associat ions in  17coun t r ies •  Rep resen t ing m ore t han  250000 
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Background The European  Market ing Con f ederat ion  (EMC) is t he um -

b rella o rgan isat ion  f o r  m arket ing, sales and  com m un i-

cat ion  associat ions in  Europe. 

Operat ing since t he 1960s, t he Brussels headquar t ers 

w as est ab lished  n  1993. The ro le o f  t he EMC Of f ice in  

Brussels is t o  ensure t hat  t he vo ice o f  t he m arket ing 

p ro f ession  is heard  in  Europe, and  t o  d r ive and  coord i-

nat e p ro ject s w it h  it s m em ber  associat ions. 

Our  Vision The European  Market ing Con f ederat ion  aim s t o  be t he 

hub  f o r  m arket ing and  sales p ro f essionals in  Europe. 

Our  Mission The developm ent  and  p rom ot ion  o f  m arket ing as t he 

f undam ent al business p rocess lead ing t o  econom ic 

grow t h  and  p rosper it y and  t he im p rovem ent  o f  t he 

com pet it ive posit ion  o f  Europe’ s t rad e, indust ry and  

com m erce. 

Our  Goals Pro t ect ion  o f  t he m em bers' in t erest s t o  t he Euro -

pean  Inst it u t ions. 

Def in it ion  o f  st andards f o r  m arket ing educat ion  

and  t rain ing in  Europe, w it h  qualif icat ions t hat  are 

com parab le and  recogn ized  across bo rd ers. 

Suppor t ing t he science and  p ract ice o f  sales, m ar -

ket ing and  com m un icat ion . 

Prom ot ing m arket ing as t he f undam ent al business 

p rocess lead ing t o  t he p rosp er it y and  com pet it ive-

ness o f  European  business. 

          Provid ing a un ique source o f  in f o rm at ion ,         

st ud ies and  best  p ract ice. 
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Leadership EMC is run  f rom  t he EMC Of f ice*  in  Brussels b y a very sm all p erm anen t  

t eam  o f  sp ecialist s sup p or t ed  b y ext ernal consult an t s and  o t her  vo lun -

t eers f rom  t he m em b er  associat ions. St rat egy and  goals are p rop osed  b y 

our  Managem ent  Board , elect ed  f o r  a t h ree-year  p er iod  and   consist ing 

o f  10 exp er ienced  m arket er s o f  t he Europ ean  arena. The  consist ing o f  13 

exp er ienced  m arket ers o f  t he Europ ean  arena. The p o licy is ap p roved  b y 

our  General Assem b ly rep resen t ing each  o f  our   m em b er  associat ions. 

  

St rat egic Pillars  St rat egic Pillar  1 ; Best  Pract ices in  Associat ions, an  exchange o f  

exp er ience and  know led ge on  b est  p ract ices in  associat ion  m anage-

m en t  such  as m em b ersh ip  recru it m en t  and  ret en t ion , o rgan isat ion  

o f  even t s, com m un icat ion  p o licy, revenue generat ing schem es o r  

t he ef f ect ive use o f  t he associat ion´ s w eb sit e. 

St rat egic Pillar  2 : Best  Pract ice in  Market ing, an  Exchange o f  

know led ge, exp er ience o r  research  am ong EMC m em b ers on  m ar -

ket ing p ract ices. They can  ref er  t o  a w id e range o f  d if f eren t  ind us-

t ry sect o rs o r  t o  general m arket ing st rat egies. 

St rat egic Pillar  3 : EU In f o rm at ion , a d at ab ase o f  in f o rm at ion  relat -

ing t o  Europ ean  in it iat ives, legislat ion  and  f und ing op p or t un it ies 

t hat  have an im p act  on  m arket ing, it  con t ains a b road  list  o f  rele-

van t  t op ics such  as: sales p rom ot ion , p ackaging, saf et y o f  services 

and  p rod uct s, d at a p ro t ect ion , recogn it ion  o f  q ualif icat ions, et c  

St rat egic pillar  4 : EU Rep resen t at ion , a w orking group  w it h  ind i-

vid uals f rom  EMC m em b er  associat ions t hat  p resen t  t o  Europ ean  

Un ion  p o licy m aking un it s t he f u ll b enef it s o f  m arket ing. Th is f o -

cuses on  act ivit ies t hat  rein f o rce t he visib ilit y o f  t he EMC t he ro le o f  

Market ing w it h in  EU p o licies. EU f und ing is also  b e invest igat ed  t o  

sup p or t  t hese act ivit ies.  

St rat egic Pillar  5 : Pro f essional Accred it at ion , an  accred it at ion  

f ram ew ork t hat  w ill allow  recogn it ion  o f  t he skills and  com p et ences 

o f  any m arket er  in  Europ e. Th is recogn it ion , accep t ed  w it h in  EMC 

m em b ers, w ill f acilit at e t he m ove o f  p ro f essionals w ish ing t o  w ork 

in  ano t her  Europ ean  coun t ry. 

Achievem ent s Rep resen t ing t he in t erest s o f  250,000+  p ro f essionals 

Becom ing t he sound ing b oard  o f  several Euro p ean  inst it u t ions 

Develop m en t  o f  a p an -Europ ean  accred it at ion  syst em  f o r  m arket -

ing q ualif icat ions 

Managing cross-b o rd er  EU-f und ed  p ro ject s 

Placing sp ecialist s in t o  Europ ean  Com m ission  Exp er t  Group s 

Organ izing co -b rand ed  con f erences 

Launch ing t he f ir st  p an -Europ ean  w eb sit e f o r  net w orking in  t he 

m arket ing and  sales com m un it y  

 

What we do 
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Execut ive Bios 

Francis Pet el - Chairm an DCF, Dir igéan t s 

Com m erciaux d e France (.f r ), Chairm an In -

t ernat ional, Com m it t ee EMQF AEG (.b e), 

Chairm an  EU exp er t   f o r  Ed ucat ion  (EQF) 

Car los Oliveira - Past  Chairm an APPM, Ass. 

Po r t uguesa d os Pro f iss. d e Market ing (.p t ), 

Presid en t  ISEG, Un iversit y o f  Lisb on  (.p t ), 

Pro f esso r  (Brand ing; Financial Services 

Market ing) "Market eer " m agazine (.p t ), 

Ed it o r ial Direct o r  , Consult an t  o f  m arket ing 

and  co rp o rat e st rat egy  

Andrew  Harvey - Vice Chairm an , Dip M, 

FCIM, FRSA Char t ered  Market er  Vice Chair -

m an , Head  o f  Market ing and  Business Devel-

op m en t  at  t he UK law  f irm , Cob b et t s. 

Marc Van de per re - Vice Chairm an,  

Presid en t  at  Belg ian  Market ing Found at ion  

(St ich t ing Market ing) (be) Managing Par t ner  

at  In t er f ace Market ing  

Frank  van Delf t   - Board Mem ber , NIMA  

Ned er land  Inst it uut  vo o r  Market ing (n l)  

Tunç Erem  - Board Mem ber  TMA, Turkish  

Market ing Associat ion  (.t r ), Presid en t  •  Un i-

versit y o f  Marm ara (.t r ), f o rm er  Dean  

Marcos Fragoulopoulos - Board Mem ber , 

Hellen ic Inst it u t e o f  Market ing  (gr )  

François Laurent  - Board Mem ber , ADE-

TEM, Consum er  Insigh t   (f r )  

Ivor   Blum ent hal - Board Mem ber  ,  SETA  

Services Ed ucat ion  and  Train ing. (za)  

Uw e Taennler  - Board Mem ber  , Sw iss Mar -

ket ing (ch )  

Tom  Trainor  - Board Mem ber ,  MII, The 

Market ing Inst it u t e o f  Ireland  (ie)  

Laur i Sipilä  - Board Mem ber , Mark The Fin-

n ish  Market ing Associat ion  (f i)  

Jan Fager   - Board Mem ber , Sw ed ish  Mar -

ket ing Fed erat ion  (se)   

 

 

Ot her  Mem b ers o f  t he General Assem b ly  

Br igit t e Pf eif f er   DMV, Deut scher  Market -

ing-Verb and  (.d e), Secret ary General 

Ot akar  Pivoda CIMA, Czech  Inst it u t e o f  Mar -

ket ing (.cz), Direct o r  

Lorenz  Weid , Aust r ian  Market ing Con f ed -

erat ion  (at ) Presid en t . 

Yangos  Hadjiyannis,  Cyp rus Inst it u t e o f  

Market ing,  (cy) Dep ut y Direct o r  

  

 

EMC Of f ice 

 
Mar ia T. Carr illo  

Mem b ersh ip  and  Head  Of f ice Manager  



 

Contact details 

General enquir ies, EU rela-

t ions, com m unicat ions 

and new  project s 

Mar ia T. Car r illo  

Mem bersh ip  and  Head  Of f ice Manager  

EMC Of f ice (Brussels) +  32 2 742 17 80  

m t car r illo@em cof f ice.net   

EMC Of f ice address Place Chasseurs Ard ennais 20 

B-1030 Brussels (EU) 

Fax; + 32 2 742 17 85 

Websit e address Corporat e sit e: WWW.EMC.BE 

Adm in ist rat ive: WWW.EMCOFFICE.NET 

Net w orking: WWW.EUROMARKETERS.NET 

                       WWW.MARKETINGINEUROPE.ORG 
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